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Google TV Ads
An Advertiser Overview
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A winning combination

Measurement, 
Accountability, 
Optimization

The Benefits of 
Online

The Power of 
Television

Sight, Sound 
and Motion



3Google Confidential and Proprietary

Google Television Advertising

Product Status

A digital system for buying, 
measuring, and delivering television 
ads more effectively.

• Launched May 2007

• Beta I trial launched 
in May 2007

• 100,000 ads run on 
94 channels

• Tens of millions of 
impressions served 
daily

• Reaching 30 million
Dish Network 
subscribers
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Google TV Ads Clients and Feedback  
“To me, Google TV Ads is the biggest 

advancement in the evolution of buying TV 
commercials that I’ve ever seen. The tracking and 

flexibility of Google TV Ads have tremendous value 
to both our direct marketing and branding 

campaigns…The ROI benefits are tremendous.

-Jeff Wisot, Vice President, Marketing, Buy.com

“The difference between our first experience with TV 
advertising and

Google TV Ads is like night and day.”

-Erica Biser, Creative Director, BR-111

"We think it's the wave of the future. [As Google 
expands its footprint and inventory beyond Dish] 

we'll be right there buying it from them."

-Mary Fritz-Wilson, Director of Media and Analysis, Jenny 
Craig
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Benefits:

• Only pay for 
impressions delivered

• No make goods

• No bundling—
advertise on networks 
you choose

Accountability

• Millions of set top boxes 
more accurate data 

• Measure currently 
unmeasured networks

• Second-by-second 
commercial viewership
data

Measurement

• All digital, end-to-end

• 100 channels all in 
one place

• Adjust your media plan 
on the fly

• Reports within 24 hours

Optimization

Measurement, Accountability, Optimization
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Measurement: Key Benefits

• Millions of set top boxes = More accurate, 
second-by-second measurement

• Measure “long tail” channels for the first time

• Learn and experiment with next day second-by-
second ad viewership data
− What is the most efficient pricing strategy for me?
− What day parts work best for my target?
− Can I more effectively reach my target by running 

on major channels or niche channels? What’s the 
right combination?
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Optimization: Learn and Adjust in Real Time
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Go Deeper and Discover What Works For You 

As easy to buy 60 channels as it is to 
buy 20, readjust with a few clicks

Going Down The Tail

http://www.nbc.com/
http://transfer.go.com/cgi/transfer.dll?name=GNAV_HOME_LOGO&srvc=abc&goto=http://abc.go.com/index.html
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Google TV Ads Initial Inventory

Inventory

• National TV footprint 
reaches all markets

• 93 channels and all 
dayparts

• Reaching over 13mm 
households currently

• EchoStar inventory 
tripling this fall

http://www.nbc.com/
http://transfer.go.com/cgi/transfer.dll?name=GNAV_HOME_LOGO&srvc=abc&goto=http://abc.go.com/index.html
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TV And the Google Ecosystem 

Television ads drive online activity
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Advertise with Google TV Ads

Invitation-only Beta

Continuous Product Enhancements

JuneMay July SeptAug Oct Nov Dec

2008:GeneralRelease

2008:GeneralRelease

Interested in learning more?
We are eager to engage with interested advertisers as we expand our 
participation in Google TV Ads.
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Thank You!
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TV Advertising Drives Search

Source: iProspect Offline Channel Influence on Online Search Behavior Study, 2007

Television is the most influential in driving search behavior

36%

37%

30%
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9%

17%

20%
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Ad/company name on taxi/train/city bus

Ad/company name on company truck/van/car

Billboard, indoor sports venue sign

Radio ad

Company’s store/physical location

Magazine/newspaper ad

Word of mouth from friend/acquaintances

Television ad

Percentage of Online Search Users

Percent of online users who performed a search due to exposure to offline content
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