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A winning combination

The Benefits of
Online

The Power of
Television

Sight, Sound Measurement,
Accountability,

and Motion GO ()816 Optimization

TV Ads
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Google Television Advertising

A digital system for buying,
measuring, and delivering television
ads more effectively.

Product Status

* Launched May 2007

 Beta | trial launched
in May 2007

e 100,000 ads run on
94 channels

Tens of millions of
impressions served
daily

* Reaching 30 million
Dish Network
subscribers




. “To me, Google TV Ads is the biggest

| advancement in the evolution of buying TV

. commercials that I've ever seen. The tracking and
flexibility of Google TV Ads have tremendous value

Google TV Ads Clients and Feedback
to both our direct marketing and branding

'_,-—-q,h.
pl’lCElll'le
campaigns...The ROI benefits are tremendous.

BR 111 : -Jeff Wisot, Vice President, Marketing, Buy.com
g 11§ buy.com B

EVNTIP LARNWINAR £1 NNBINE ' “The difference between our first experience with TV
advertising and
Google TV Ads is like night and day.”

" FragranceNet com

-Erica Biser, Creative Director, BR-111
/Q "‘""""? @ﬁl: N .::cj_' '.}:'j_ . "We think it's the wave of the future. [As Google
g’ aﬂmleraﬂm expands its footprint and inventory beyond Dish]
we'll be right there buying it from them."
E’ TRAD E -Mary Fritz-Wilson, Director of Media and Analysis, Jenny
FINANCIAL | Craig

MearPoirnie

making medicine better
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Benefits: Measurement, Accountability, Optimization

Measurement Accountability

» Millions of set top boxes <« Only pay for

—>more accurate data impressions delivered
« Measure currently * No make goods
unmeasured networks _
* No bundling—
» Second-by-second advertise on networks

commercial viewership you choose
data

Optimization

« All digital, end-to-end

* 100 channels all in
one place

» Adjust your media plan
on the fly

* Reports within 24 hours
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Measurement: Key Benefits

 Millions of set top boxes = More accurate,
second-by-second measurement

* Measure “long tail” channels for the first time

» Learn and experiment with next day second-by-
second ad viewership data

— What is the most efficient pricing strategy for me?
— What day parts work best for my target?

— Can | more effectively reach my target by running
on major channels or niche channels? What's the

right combination?
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Optimization: Learn and Adjust in Real Time

GO':. )-.gle'“ Demo Report | May 14, 2007 - Jul 30, 2007 - (GMT-08:00) Pacific Time
AdWards CAMPAIGNS: Al Close Report

Export report as: Choose format: .csv (for excel), .csv, tsv, xml [?]

Showing rows 101 - 200 of 7,831 .

Campaign % View to Most Common Tune Awvg Viewing

Campaign Status Creative Network Market Play Time L—Tﬂ%io" CPM Impressions Cost End Out Time Time

=2Adills =il r p=1ait} ML TINE ANmeE
gg;ﬁ;’aiNga;‘O“a' Active reale  ||FE National oY 29 2007 38624 g $120 43964  $43.96 93.7% 21 28.6
Szﬁfg’a?;}“’”a' Active Creatve  ESPN  National oy 28 2007120017 iy $2.20 78,976  §78.98 94.4% 15 28.4
gg:ﬁ;aga;“’”a' Active Crealve  BET  National oy 29, 2007 #5886 - iy $7.62 24,974  $24.97 94.8% 22 28.3
Sgﬁfgaga;m”a' Active ,ffa““e DCHOME National mVEQS:rmW 2131 ping $5.10 2,832 $2.83 89.9% 4 27.3
Sg[fgaga;“’”a' Active Creallve  TENNIS  National by 25 2007 38307 iy $1.20 571 $0.57 88.3% 9 27.6
o amonal active Creallve  GNN  National by 19, 2007 34534 - iy $500 24,106  $24.10 95.6% 12 28.7
g:;?;a!\gﬁional Active ;)‘;eative CNN National R"I:quES:rEDDT 3:45:14 Einal $3.81 10,785 $10.78 91.6% 6 -
o amonal active Creafive  GOMEDY National Ma¥ 21, 2007 241:41 iy $842 48207  $4B24  97.4% 1 202
o damonal active Sreallve  COMEDY National Y 30 2007 8:89:46 - g $120 42879  $42.88 88.6% 8 26.6
gg[ﬁgagan“‘)”a' Active Creatve  SOAP  National 2y 29, 2007 33051 iy $2.20 11876 $11.88 97.2% 16 20.0
gg:ﬁ;a%a;“’”a' Active Creatve  BRAVO  National oy 30 2007 7:58:59 iy $3.81 12,088 $12.00 93.3% 4 27.9
gg[ﬁgaga;m”a' Active create  BET  National oy 30 2007 45827 ping $412 20810  $20.81 92.2% 27 275
g:;?;a!\;;tional Active g‘;eative LMN National R"I:I‘yEES.,rQDDT 11:47:35 Einal $1.20 23,402 $23.40 95.2% 19 e
o feonal active Creallve  pCHOME National poy 20 2007 11118 - gy $7.20 2786 $279 91.8% 5 27.3
o fmonal active Creallve  ANIMAL  Ntional Y 27, 2007 8:24:82 - iy $3.30 o075  $0.98 91.4% 16 28.3
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Go Deeper and Discover What Works For You

Ding Down The Tail

FINE
LIVING

As easy to buy 60 channels as it is to
buy 20, readjust with a few clicks
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http://www.nbc.com/
http://transfer.go.com/cgi/transfer.dll?name=GNAV_HOME_LOGO&srvc=abc&goto=http://abc.go.com/index.html

Google TV Ads Initial Inventory

Inventory

*National TV footprint <=
reaches all markets e

* 93 channels and all
dayparts

* Reaching over 13mm | << =
households currently

* EchoStar inventory &
tripling this fall X

lb'S very funny.
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http://www.nbc.com/
http://transfer.go.com/cgi/transfer.dll?name=GNAV_HOME_LOGO&srvc=abc&goto=http://abc.go.com/index.html

TV And the Google Ecosystem

Youl @D

Television ads drive online activity
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Advertise with Google TV Ads

Interested in learning more?

We are eager to engage with interested advertisers as we expand our
participation in Google TV Ads.

Invitation-only Beta

Continuous Product Enhancements
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Go gle Thank You!
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TV Advertising Drives Search

Percent of online users who performed a search due to exposure to offline content

Television ad

Word of mouth from friend/acquaintances
Magazine/newspaper ad

Company’s store/physical location

Radio ad

Billboard, indoor sports venue sign
Ad/company name on company truck/van/car

Ad/company name on taxi/train/city bus

I, 57

36%
30%
20%
17%
0% 20% 40% 60% 80% 100%

Percentage of Online Search Users

Television is the most influential in driving search behavior

Source: iProspect Offline Channel Influence on Online Search Behavior Study, 2007

Google Confidential and Proprietary

13



	Google TV Ads
	A winning combination
	Google Television Advertising
	Google TV Ads Clients and Feedback  
	Benefits:
	Optimization: Learn and Adjust in Real Time
	Go Deeper and Discover What Works For You 
	Google TV Ads Initial Inventory
	TV And the Google Ecosystem 
	Advertise with Google TV Ads
	Thank You!
	TV Advertising Drives Search

