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Purpose of Study & Methodology

Purpose of Study

ÅQuantify how consumers use search when shopping online for travel products (e.g., 
hotel rooms, flights, cruises, car rentals)

ÅExamine changes in travel shopping since Summer 2008

Methodology 

ÅConducted on Competeôsproprietary U.S. consumer dataset

ÅStudy timeframe for consumer search process: Jan ïJun 2009

ÅOnline travel researchers split into 2 mutually exclusive categories:

ÅShoppers: Visited travel sites, but did not book online during study timeframe

ÅBookers: Visited travel sites and booked online at least once during study 
timeframe

ÅFor online travel bookers, Compete pulled a history of search query and search 
referral activity for the 60 days prior to booking
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Queries & Referrals
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Each Search 
generates a query

Clicking a result 
generates a referral


